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French-born Gabrielle Caunesil, a fashion model, influencer 
and business woman has combined University psychology 
studies with acting school and, of course, modelling.

Gabrielle has had the chance for much world travel (even with 
just a backpack), experiencing a variety of cultures and places. 

Gabrielle has always been attracted to fashion and has had the 
opportunity to collaborate with amazing designers & creatives.  
Her pictures are the reflection of her personal style…very 
French! She roots for the “desinvolte je ne sais quoi”, a bit of 
provocation, a bit of sexyness, but always chic. Her experience  
as a model has helped her discover her style and to feel 
confident. 

With her love for person to person interaction, Gabrielle uses 
her social media as a tool to share and communicate matters 
that she holds dear while raising awareness for political issues 
like banning plastic, saving the ocean, feminism and dog-
adoption.
Following this lead, Gabrielle is an activist and a femminist, 
working closely with organizations like La Guilde, Thirst Project 
and Save The Children. Upon graduation from high school, she 
has even spent time in Lebanon as a volunteer French teacher.  

Gabrielle has a strong relationship with her 570k+ followers, 
sharing personal interests and recreational activities.

Biography
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She’s collaborated with a variety of iconic brands including 
Armani, Ermanno Scervino, Dior, Moschino, Adidas, La 
Perla, to name a few.  Beauty collaborations with Armani & 
YSL cosmetics, and of course  gracing the pages of fashion 
publications such as Vogue, Elle, Grazia, GQ, Harper Bazaar 
and Ny Times.

As Gabrielle’s profile rises, she is sought after not only for 
walking the catwalk, but also for show attendance in the “front 
row”, while appearing on the red carpet for events like The 
Venice Film Festival and The Emmy Awards. She has quickly 
become a role model and beauty-guru, always looking to 
discover and try new products in the market. 

Athletics is an important part of Gabrielle’s life. She trains 
hard and is the proud creator of a community of women who 
workout together and share their motivational efforts through 
#strongertogether.

Gabrielle is currently working on creating her “company”.
She is developing a retail buisness based in California, where 
she has even been approached to front her own fashion line.
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Unicef Next Generation
Ambassador 2019/20 Gaberielle is part of Next Generation project for 

UNICEF Italia.

The initiative has the goal to raise funds 
and awareness with a more contemporary 
fundraising system through its networking and 
new communication channels. Also, to create a 
community who guarantees all inviolable rights 
such as protection, care, nutrition, education and 
training to all children across the world.

Being part of the community means not only 
sharing its values, but also supporting the project 
actively. “It’s time to act” is our slogan and we 
want this to be yours too.
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Grazia Italia
April 27th 2018

Onlinemedia
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GQ France
March 20th 2018
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Grazia Italia
January 23th 2018
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Elle France
April 24th 2018

L’Officiel Italia
August 27th 2018
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Le Figaro
November 12th 2018

×
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Marieclaire Ukraine
April 2019
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Street Style MFW 2018
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Moncler Front Row, MFW 2018
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Tod’s Front Row, MFW 2018

Ralph Lauren Party, 2018
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Instagram
@gabriellecaunesil

500k+
FOLLOWERS

1.5k+
NEW FOLLOWERS

DAILY

260k+
NEW FOLLOWERS
03/18 TO 11/18

Gender
Percentage

31% 59%
MEN WOMENFollowers

Age Range

25/34

74.6k 560

Most liked pic

Paris
Milan
London
New York
Sydney
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USA
France
UK
Australia
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info@monster-mgmt.com
+39 02 4343 7700

@gabriellecaunesil


